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is all about immersing into a three dimensional
world generated by a computer. An artificial
environment that when activating the humans

senses makes them believe it is a real environment. + 2

AUGMENTED REALITY

Is an interactive experience of a
real-world environment where the CONTENT PRODUCTION HARDWARE AND
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SOFTWARE PLATFORMS DELIVERY SERVICES
SUPPORTING VIRTUAL & AUGMENTED REALITY
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ADVANTAGES OR VIRTUAL & AUGMENTED REALITY
FUTURE PREDICTIONS
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